
UNDERGRADUATE PROGRAMMES 
Advertising and Marketing 
 
With this degree CESINE means to train professionals experts in taking decisions in the 
Advertising and Marketing fields, as well as offer students broad contact with the  technologies 
and techniques required in solving problems in any of these areas while taking advantage of the 
opportunities that the new markets offer. 
Advertising studies are closely linked with marketing, creativity and image. To create a good 
image of a product, service or person is the objective of advertising. 
This programme offers a broad range of career options, especially in: 
 Commercial and marketing Departments of national and multinational firms as Product 

Heads, Commercial or Sales Director, advertising head, Director of Marketing or, 
advertising. 

 Departments of Advertising Agencies: accounts executive, customer service managers 
in merchandising, promotional or telemarketing department. 

 Market Research Departments: conducting market research, product testing, research 
and sales distribution, purchasing behaviours. 

 Media Research Departments: conducting research of advertising media, audience 
analysis or as a media planner. 

 Communication Departments in national and multinational companies: communications 
coordinator, events organizer, press conferences, public relations head of external 
communications. 

 Media: press, radio, television or cinema. 
 Communication Offices, Public Relations and Design. 
 
LEARNING METHOD 
Besides having a high, rigorous academic level, the practical training the student undergoes is an 
essential requisite for her professional integration. 
Cesine encourages the active participation of the students in their learning and application of the 
knowledge they have acquired towards dealing and coming up with adequate solutions for real, 
complex problems as well as developing his decision making skills. 
This method is based on developing the intellectual skills and aptitudes by way of reduced 
groups in active classes. The discussion of practical cases, computer simulations, carrying out 
work in teams, monographic projects, development of IT applications are included here as well. 
Not to forget design projects for firms, research projects and studies for institutions and business 
organizations. 
There is a continuous individualized follow-up of the learning process. It measures progress on a 
daily basis and allows for continuous evaluation of the student so as to assure student success in 
their studies. 
Students also have, among other resources, innovative learning materials which have been 
developed by a team of expert professionals that helps contribute towards obtaining competitive 
knowledge and skills in each subject. 
Internships in companies 

Cesine guarantees that all its students undergo a comprehensive internship program,  most are 
remunerated and carried out in relevant  



national and international companies, that allow students to complete their  
studies with around 2500 hours valuable practical experience in firms, 
  
Cesine has signed more than 350 cooperation agreements with some of  
the most important national and international companies such as:  
 
Banco Santander, La Caixa, Robert Bosch, Nuclenor Aspla, Armando Alvarez,  
Equipos Nucleares, La Caixa, Bankinter, Solvay, Saint Gobain Pipeline,  
Endesa, ONO, BSH Home Appliances, Fagor, Edscha, Teka Industrial, Global  
Steel Wire, Draka Comteq, Hergom Industries, Bridgestone-Firestone and  
Sidenor are some of the companies where Cesine students have  
implemented complex software development, or collaborated in other functional areas.  
 
Internships in the best American multinational companies. 
 
The students have the opportunity to deepen their international training by joining American 
multinational companies through the international students program at American University. 
This is the most comprehensive internship platform, both in the private and public sectors, of all 
existing U.S. programs. This program includes companies and organizations such as Microsoft, 
Bell Aerospace, Oracle Corporation, U.S. Airways, the US Chamber of Commerce, Deloitte & 
Touche, American Commerce, World Bank, Treasury Department, Intelsat, International 
Monetary Fund.  
80% of the students end up being hired by those companies where they carried out their 
internships.  
 
Учебная программа 
 
1-й курс 

Убеждающие коммуникации 

Язык в рекламе 

История рекламы 

Информационные системы  

Коммуникационные навыки 

Деловой английский язык  

Основы делового администрирования 

Информационная документация 

Реклама  

Введение в PR 

Деловой английский язык II 



2-й курс 

Аудиовизуальные средства технологии 

Деловой английский язык III 

Основы маркетинга 

Статистический анализ и методы исследования 

Рекламный дизайн  

Управление событиями  

II Рекламный дизайн 

Деловой английский IV 

Социальные сети и новые тенденции 

Планирование рекламных средств 

Поведение потребителей 

3-й курс 

Коммерческое управление  

Фирменный стиль, и деловой имидж 

Связь этики и деонтологии 

Реклама и творчество  

Исследование рынка 

Реклама  

Управление маркетингом  

Прямой маркетинг 

Сервисная служба управления  

II Реклама и творчество 

Фирменный стиль и II деловой имидж 

4-й курс 

Электронная коммерция (на двух языках) 

Деловое общения 



Принятие решений в маркетинге (на двух языках) 

Управленческие навыки (на двух языках) 

Международные маркетинговые стратегии (на двух языках) 

Прикладная психология 

Маркетинговый проект 

Стажировка (обязательно) 

Стратегический менеджмент  

Диссертация 

 
ADVERTISING AND MARKETING HAS 240 ECTS 
 
Bachelor Honours Degree in Advertising and Marketing by the University of Wales. 
Authorized learning by the Education Council of the Regional Government of Cantabria by way 
of resolution dated July 1st, 2005. 
Cesine complies with all the requirements when validating the degree at the Ministry of 
Education.  
 
This degree also allows for access to official master programmes and doctorates in Spain, 
according to the R.D. 1393/2007, 29th October, which covers the establishment of official 
university programmes. 
Enrolment Fees 

  BAM  (in-class model) 

Annual Matriculation  1,100 € 

Academic course amount,   
October to June 

4,400 €   

  
Once having passed the Admission tests and having been accepted the student, in order to 
reserve a seat, must pay the entire amount of the annual matriculation and the 2 quarters. 


