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In this brochure one of the nineteen schools 
of Hanze University Groningen, University of 
Applied Sciences, presents itself. Each school 
offers a number of study programmes within  
a particular area of expertise. Full details of  
the schools and study programmes and further 
information about the largest university of  
applied sciences in the north of the Netherlands 
can be found on www.hanzeuniversity.eu 
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Welcome to the School of 
Communication & Media. At  
our School you can choose from  
a variety of majors, minors and 
specialisations. Some 1800 students 
attend our School ranging from 
aspiring government information 
officials and international public 
relations officers to multimedia  
specialists and intercultural  
facilitators. You can read more 
about this in this brochure.

Lots to choose from

The School of Communication  
& Media is one of the 19 schools 
that form Hanze University  
Groningen. This means that we can 
offer a wide range of study options. 
In addition to having a lot of  
choices within your study program-
me, you will also be able to take 
classes outside your own study  
programme. This means that  
you can design your own study 
programme after a core programme 
of two years.

Modern facilities

Our School is located at the Zernike 
Campus, which is just a ten-minute 
bus ride from Groningen city centre. 
The buildings do not look like  
traditional school buildings with 
lots of classrooms; they look more 
like modern offices with all sorts  
of different workplaces. We have 
training and tutorial rooms,  
computer rooms, silent workplaces, 
student workplaces for group work 
or individual work and workstations 
for reading and sending e-mails.

A diverse atmosphere and 
many opportunities

Walking through our School,  
you will not fail to notice the  
relaxed and informal atmosphere.  
A lot of socialising goes on in  
the hallways, which is in contrast 
to hard-working students in the 
computer labs trying to meet  
their deadlines. Our experienced  
lecturers are easily accessible and 
will teach you how things work  
in practice. We regularly invite  
guest lecturers who will enlighten 
you on a specialist subject. And  
if you would like to expand your 
horizons, you will have elective  
credits to use as you please. You  
can, for example, gain experience 
abroad through our excellent  
contacts with international partners. 

You will also have the opportunity 
to experience a different culture 
through our many exchange op-
portunities.

Academic counselling 

All of our students have their own 
academic counsellor, who is both 
coach and personal mentor. Your 
academic counsellor is your first 
point of contact if you have ques-
tions or concerns. He/she supports 
you in compiling your personal de-
velopment plan and study agreement. 
By drawing up these plans with the 
support of your academic counsellor, 
it will be clear what you can expect 
from the school, and what the 
school can expect from you!

Career opportunities in 
International Communication

Your studies in international and 
intercultural communication will 
prepare you for an international 
career in public relations, corporate 
communication or public affairs in 
both the public and private sectors. 
On graduation you will have de-
veloped a broad understanding of 
international communication and 
the basic skills needed for a starting 
position in a wide range of interna-
tional careers. 

Are you fascinated by other cultures 
and how people communicate? Are 
you creative and enterprising? Do 
you want an international career?  
If so, studying International  
Communication may be the right 
choice for you!

Mrs. E.C.M. (Elly) Landman, MSc  
Dean School of Communication & 
Media

Welcome
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Eliane Richter, 
International Communication, second year 

PrePArIng for A fuTure CAreer In  
The gLobALISed worLd

I wanted to study communication, but not in the conven-
tional way. The International Communication programme 
was just what I was looking for: an international study 
environment with hands on work experience. what I really 
like, about not only the programme but hanze university 
in general, is that everyone is very involved.
International Communication has students from all 
around the world. despite our different cultural back-
grounds, we learn how to work together, which prepares 
us well for a future career in the global workplace.
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hanzeuniversity.eu/opendays 

oPen dAYS
07 noveMber  2009   
10.00-16.00

06 MArCh   2010    
10.00-16.00

11 june     2010    
16.00-19.00

Theoretical knowledge and practical skills  

Full-time study programmes at universities of 
applied sciences take four years. As you will require  
both theoretical knowledge and practical skills to become 
a good professional, our study programmes combine both. 
A work placement is an integral part of all our study 
programmes. This normally takes place in the third and 
fourth year. Graduates are conferred the title of ‘Bachelor 
of Communication'.

Professional field

Graduates work in positions such as:
International communication manager, Public relations 
officer, Event manager, Advertising coordinator, Com-
munication advisor, Spokesperson, Publicity manager, 
Intercultural mediator and facilitator.  

Professor International Communication

The School of Communication & Media has a Professor 
in International Communication, Mrs. J.Y. (Jeanine) Deen, 
PhD. The Professor liases with industry and commerce, 
and with organisations from the professional field. Based 
on research, the Professor identifies trends and develop-
ments in society. This know-how is used to improve our 
degree programmes. You can also contribute to develo-
ping the International Communication Programme by 
participating in research projects.

The Intercultural Competence & 
Communication Centre (IC3)

The Intercultural Competence & Communication Centre 
(IC3) is dedicated to developing a knowledge base of excel-
lence in intercultural competencies and offering services 
which help build effective intercultural relationships. IC3 
offers training, facilitation, consultancy and research fin-
dings in the areas of intercultural communication. Curious? 

School of Communication & Media

Check out: 
www.hanzeuniversity.eu/communication&media
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Bachelor programme
International Communication

International Communication is one of the six majors of 
the School of Communication & Media. It is a longstan-
ding international programme that offers students from 
all over the world with a chance to study communication 
in an intercultural context and from an international 
perspective. Graduates of this four-year Bachelor's Pro-
gramme are awarded a Bachelor's Degree in Communica-
tion (International Communication). You will be part of 
an international student body; your fellow students will 
originate from all continents of the world. The School 
has been actively involved in international exchange 
programmes for about 15 years. Its constantly expanding 
international network consists of more than 30 institu-
tes and universities from around the world. The student 
population is approx. 2000 students; about 300 of which 
study International Communication.

A competency-based curriculum

The curriculum is competency-based, and includes both 
professional and personal competencies. In addition to 
the acquisition and transfer of knowledge, we stress the 
development of analytical and interpersonal skills. This is 
why you will work a lot in project groups. The ability to 

anticipate and adapt to change, and to merge knowledge 
with skills and theory with practice, form the cornersto-
nes of our educational philosophy. In addition to this, we 
also apply a variety of other teaching methods: lectures, 
class discussion, case studies, group and individual  
presentations, guest speakers, a study trip abroad, and a  
two-day student seminar held twice a year (EPIC seminar).

Core competencies

Graduates of the School of Communication & Media are 
competent young professionals. They have the research 
and analytical skills necessary for communication, and 
the ability to articulate their own views on the commu-
nication profession. They can monitor issues relating to 
the development of organisational policy. Students are 
educated in problem solving, communication strategy and 
professional skills as well as in the social, cultural and 
economic foundations of policy, including public policy. 
Students learn how to strategically plan communication, 
how to produce different means of communication and 
how to use internet, intranet and multimedia. 
They possess a wide variety of communication skills that 
can be used effectively within different cultural contexts. 
It is important that they are able to function well as a 
member or as coordinator of project groups. Among the 
personal competencies learned are: taking initiative and 
leadership, making decisions, producing a high quality 
product, organising and planning procedures, cooperating 
with others, being respectful, being aware of the environ-
ment and political issues, being creative and ethical, and 
finally... wanting to learn more.

honourS ProgrAMMe

excel and buckle down: this chance is offered  
to all talented students at the School of Com-
munication & Media! As one of the first schools 
at hanze university groningen, the School of 
Communication & Media developed an honours 
programme for students who like to excel, 
which is implemented by the International  
Communication bachelor degree programme. 
visit www.hanzeuniversity.eu for more  
detailed information.

Working together on projects is educational and fun!

QuALITY TeSTIng for ProgrAMMeS  

All of the programmes at hanze university groningen 
are tested within the accreditation system. This 
means that they meet the quality requirements set 
for approved higher education by the Ministry for 
education, Culture and Science. recently accredited 
programmes are allowed to use the logo of the nvAo 
(dutch and belgian Accreditation organisation).  
Programmes that have been accredited for some 
time have not yet received the nvAo logo, but still 
meet the same quality criteria.



deveLoPMenT-CooPerATIon ProjeCT 
In ugAndA                                                                                                                               

In uganda the enrolment of girls in secondary education 
is low, while the number of girls who drop out of school is 
very large due to social obligation, pregnancy, and disease. 
In order to draw attention to this problem, students from 
four ugandan Technical Colleges (uTC) together with 
students from the School of Communication & Media are 
actively involved in producing an educational film as part 
of an awareness campaign for the uTC’s. 
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Programme structure

The first year contains core subjects that all students of 
majoring in International Communication must complete 
before progressing to the main phase of the study 
programme. You will specialise in years three and four. 
Successful completion of the first two semesters (pro-
paedeutic phase) entitles you to progress on to the main 
phase. From the 60 European Credits (EC) available, you 
will have to have achieved a minimum of 40 EC (inclu-
ding English language and communication) to be allowed 
to continue studying International Communication. 
Students who have not completed the propaedeutic phase 
within two years are dismissed from the programme.

first two years

The first two years are divided into eight periods of ten 
weeks. Each ten-week period includes a project or inte-
grated assignment that focuses on a theme. The subjects 
offered during the period provide students with the 
theoretical and practical tools they need to successfully 
complete the project.

The core communication programme comprises of  
subjects such as: Professional orientation, (Intercultural) 
communication theory and competence, Digital pre- 
sentation, Audio-visual production, Argumentation  
and debate, Media skills (DTP, PhotoShop, video  
production, PageMaker), Communication campaign,  
and Research skills. For more detailed information, see: 
www.hanzeuniversity.eu/communication&media >  
programme overview.

Third year: Study Abroad and Internship

In the third year, you will go on a five-month intern-
ship in another country. Here you will gain hands-on 
experience in an international company or organisation; 
you will learn the tricks of the trade from a professional 
in the field. Depending on your own interests, you can 
choose from a wide range of international organisations. 
Some examples are profit or not-forprofit and govern-
mental or nongovernmental organisations (NGOs). Recent 
work placements include: Ogilvy & Mather Communica-
tion Paris, United Nations New York, Cymfony Boston, 
American Chamber of Commerce in Brussels, Barcelona 
Virtual, Marketing and Communication, Wolters-Kluwer 
Education Amsterdam. 

Studying abroad is mandatory for all students of Inter-
national Communication. Foreign students may, under 
certain conditions, fulfil their elective requirements in 
the Netherlands: a second specialisation within your own 
major or taking modules offered by other institutions 
at the Hanze University Groningen (or the University of 
Groningen). Check page 7 for our partner schools abroad.

electives or minor

During your third year, you are free to decide on  
the subjects you wish to study at one of our partner 
universities. It is up to you! You can study the subjects 
you are interested in in-depth without the usual curricu-
lum constraints.

The final year

The final year is divided into two semesters: one devoted 
to the specialisation and the other to the final project. 
The specialisation can be regarded as the preparatory 
semester for the thesis you will write during the second 
semester. Projects and case studies will demonstrate the 
breadth of contemporary communication practice and the 
increasing importance of communication in both public 
and private sector organisations worldwide. The big  
difference in the fourth year is that you take on the role 
of junior consultants, working together with senior  
consultants on projects. You are expected to think strate-
gically and act professionally. Your client will expect it!

Margot Nuijten, 
Graduated International Communication

goIng To ChInA wAS A greAT eXPerIenCe

The China project was a lot of fun! I was part of a very  
inspiring project group, and ‘our product’ was very inte-
resting; a bicycle rack for recumbent bicycles. Added to  
that of course is the amazing experience of going to China. 
The travelling, visiting companies and the contact with  
the Chinese students. After this bachelor, I started with  
the Premaster Culture, organization & Management at the 
vrije universiteit in Amsterdam. 
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PerIod 1

PerIod 2

PerIod 3

PerIod 4

YeAr 1

Introduction to Intercultural 

Communication (15 EC)

Orientation to the

Profession (15 EC)

The media 

and the Money (15 EC)

The Event (15 EC)

YeAr 2

Communication  

Research (15 EC)

Communication

Campaigns (15 EC)

The Transition (15 EC)

The Crisis (15 EC)

YeAr 3 

Internship (30 EC)

Electives:

Study abroad (30 EC)

YeAr 4

Specialisation (30 EC)

- European Public Affairs 

- International Business  

Communication

Final project (30 EC)

        
  overvIew InTernATIonAL CoMMunICATIon     

Professor Dr. Geert Hofstede in conversation with 
the International Communication programme 
director Iekje Smit.

Final project

You will also work on an in-company graduation assign-
ment (final project), advising an organisation on how to 
solve a communication problem. Examples of Graduation 
Assignments:
- A study on brand attributes of European Union  

Chamber of Commerce in China.
- Merging Culture, Composition and Communication, 

The relationship between culture, organisational 
structure and communication. A post-merger 
investigation of the Photonis- DEP Sales &  
Marketing Department. Phonotis-Dep, Roden,  
The Netherlands.

Two specialisations 

International Business Communication
International Business Communication looks into the 
changing role of the communication professional within 
the international business community. Questions asked 
include: What determines success or failure in international 

endeavours between Europe and emerging markets, like 
China? How can companies and organisations be assisted 
in their ventures? How can you negotiate a deal? How 
do you establish and maintain a working relationship? 
Students who take this programme may be interested 
in careers in national or government communication, or 
in corporate communication as a public relations/public 
affairs consultant/lobbyist, dealing with European policies 
and looking at how they affect organisations and companies.  

European Public Affairs
Recent events like the problems surrounding the European 
constitution, have highlighted the difficulties of European 
integration. The European Union has tried to facilitate 
direct communication with its citizens as part of the pro-
cess of building the citizens' trust towards its institutions. 
How successful has Europe been in winning the hearts and 
minds of its citizens? How transparent is communication 
in an enlarged Europe? Who are the actors involved in EU 
decision making? What is the role played by national and 
EU media?
Students who take this programme may be interested in 
careers in national or government communication, as a 
spokesperson or working for a company or an organisation 
or as a public relations consultant/public affairs consultant/
lobbyist, dealing with European policies and how it affects 
the organisation or company. In this specialisation you are 
also asked to develop a European public communication 
campaign. You integrate communication and research 
strategies and theories into a realistic European public 
communication campaign to target appropriate publics 
and to meet organisational goals and objectives. You will 
be working for a real client on a European topic. You will 
develop understanding of public and planned communica-
tion strategies and develop academic writing skills.

Study Trips

Both specialisations include a one or two-week study 
trip. This year students went to our partner university in 
China for a 2-week study trip, to the USA for a one week 
EuroSim and on an excursion to Brussels. During the 2nd 
semester of your fourth year, you will do an in-company 
graduation assignment. As a research intern, you will write 
your thesis analysing a communication problem of an 
international organisation, offering management strategic 
advice on how to deal with the problem.

Epic SEminar and  
GEErt HofStEdE LEcturE

Students of International Communication are 
responsible for organising the two-day ePIC  
student seminar on International Communication 
(www.epicseminar.com). hundreds of students attend 
these international seminars. The keynote lecture 
is called the geert hofstede Lecture, honouring the 
renowned dutch pioneer of international communi-
cation. we were proud that dr hofstede himself  
gave the inaugural lecture. 



PArTner SChooLS AbroAd
Austria – Salzburg; Australia – Perth; new Zealand – Auckland; germany – bremen,  furtwangen, hamburg & Stuttgart; 
france – Paris; India – hyderabad, Manipal; Spain – Malaga, barcelona and Salamanca; Portugal – Coimbra; greece 
– Thessaloniki & Kastoria; estonia – Tartu; ghana – Cape Coast; China – Tianjin, nankai; norway – oslo; denmark – 
Copenhagen; Sweden – göteborg; finland – jyväskylä; united Kingdom – Leeds, London; united States – flagstaff 
Arizona; russia – St. Petersburg; Lithuania – vilnius; Mexico – Mexico City; Peru – Lima; Italy – Milan; bulgaria - Sofia; 
hungary – budapest… and still counting.   

Students and staff on a working visit at the Nankai 
University in Tianjin, China 
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Six universities across europe, all specializing in 
communication and public relations in interna-
tional professional contexts, have joined forces 
to create a unique joint programme offering you 
the full benefit of their collective expertise and 
international networks. 
one of the main initiators of the master is the 
Programme director of the bachelor degree 
programme International Communication of the 
hanze university groningen, Applied Sciences. 
from September 2009 on it is possible to start 
with the master International Communication at 
one of our consortium partner universities.

what's on your business card?

for example: head of International Media  
relations, Corporate Communication director, 
Intercultural Communication facilitator or  
global Public relations Consultant. More  
information, please check:  
www.masterinternationalcommunication.eu

new: MASTer InTernATIonAL 
CoMMunICATIon (MIC)

Students have been working for real (paying)  
clients on company projects together with Chinese 
students from our partner university, nankai  
university in Tianjin, one of China's top universities.  
Check the student-made documentary on  
www.vimeo.com/album/11552. 

euroSIM:  eu - uS debATeS In new YorK
ever dreamed of taking over the role of a president? 
or at least of writing his opening speech for an  
important event? Students of the School of Commu-
nication & Media are offered a chance to experience 
what this would be like. Twenty students of International 
Communication (IC) who chose the specialisation 
european Public Affairs (previously Communicating 
europe) have been engaged in intercollegiate eu- 
uS debates with 220 students from more than 20  
different countries.  This yearly event is organised  
by the Trans-Atlantic Consortium for european  
union Simulations and Studies (TACeuSS). 
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Certificate programmes/exchange 
programmes/minors

If you are an exchange student from one of our partner 
universities, or if you wish to take a certificate program 
as a fee-paying student, we offer a number of semester 
programmes: Creating Communication Campaigns; Cre-
ating an International Event (former EPIC), International 
Aid and Development; Information Services; Game On; 
International Business Communication; European Public 
Affairs. See: www.hanzeuniversity.eu > exchange & double 
degree programmes and certificate programmes for de-
tailed information.

Creating communication campaigns

This course is aimed at developing your skills in ana-
lyzing and creatively solving communication problems 
by means of a communication campaign. You will learn 
what an organisational and communication problem is 
and how you can research such a problem. You will  
develop a (marketing) communication campaign for an 
external client and produce a number of tools (video + 
print media) needed to execute this campaign. All this 
will be done in international project groups, about half 
of the participants will be Dutch, the other half will 
come from all over the world.

Creating an International event

Together with students from all over the world, you will 
conceptualise and organise an international student event. 
The theme is related to internationalisation. These events 
have become quite a tradition with hundreds of students 
attending. Subjects include: Event management, intercul-
tural competencies, and English language. All of this is 
done in international project groups and good project 
management is an important part of the success of the 
event.

International Aid & development

International Aid and Development focuses specifically 
on preparing students residence in developing countries, 

including those in crisis situations. In view of the great 
cultural, social and socio-economic differences, residence 
in such countries requires that students be thoroughly 
prepared. The minor can provide solid preparation in this 
regard for Hanze University students aspiring a future in 
development partnership and/or wishing to spend a part 
of their studies in a developing country, thereby equip-
ping them properly and having them leave with realistic 
perspectives.

Information Services

What is an information service? It could be a knowledge 
centre in an organisation, a database of videos or pictures, 
a website for students who want to study abroad, etc. We 
focus on all the aspects that are important for creating 
and maintaining such a service: marketing, retrieval, 
trends, legal aspects, systems, costs and benefits. In the 
project we will advise a real life organisation or company 
with a serious question in this area.
The closure and highlight of the program will be atten-
ding and actively participating in the three day seminar 
Bobcatsss. We will present our findings and research to 
information sciences specialists and specialists-to-be from 
all over Europe (www.bobcatsss.org). 

game on

A multidisciplinary group, which unites expertise from 
didactic and game-production backgrounds, will pro-
duce an educational game for an international learning 
environment. Students will perform various roles that 
correspond with the various competencies ranging from 
establishing learning needs, determining content, pro-
ducing multimedia assets, testing to implementing and 
communicating.

International business Communication

This IC specialisation is described on page 6 and is also 
offered as certificate program.

european Public Affairs

This IC specialisation is described on page 6 and is also 
offered as certificate program.
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Bachelor's degree

On completing your study programme, you will be awar-
ded a Bachelor's degree. This degree will open up many 
career opportunities for you, both in your own country 
and abroad. Your Bachelor's degree is an internationally 
recognised degree.

Master's degree
After obtaining your Bachelor's degree, you can opt for 
a Master's degree programme. One or two year master 
programmes are offered all around the world. Our school 
offers its own Master of Communication together with 5 
other universities across Europe. Check 
www.masterinternationalcommunication.eu for more 
information.

Student Services

Hanze Multimedia Library
The Hanze Multimedia Library has branches throughout 
Hanze University Groningen. Here you will find books, 
professional journals, theses, videos, CD-ROMs and slides. 
You will also find written material not related specifically 
to your programme, such as sheet music and CDs, pos-
ters, puppets and anatomical equipment. Besides studying 
in the multimedia libraries, you can also use the internet, 
photocopying machines and other facilities.

Studium Generale Groningen
Studium Generale Groningen offers a programme of 
lectures and debates about science, culture and society for 
students of Hanze University Groningen and the Univer-
sity of Groningen. The programme is published on 

www.studiumgenerale.nl. The Geert Hofstede Lecture is 
organised every year in cooperation with the International 
Communication programme.

Cultural Activities for Students
CAST (Cultural Activities for Students) enables students 
to take part in cultural projects relating to their studies. 
Exhibitions, concerts, open stage productions, film and 
other cultural projects are organised by and for students. 
So students determine the CAST. More information is 
available on www.hanzeuniversity.eu.

generAL InforMATIon CerTIfICATe/ 
eXChAnge ProgrAMMeS 

Type of qualification
Certificate of participation - bachelor's level.

Tuition fees
A foreign student who enrols in one of the programmes 
at hanze university groningen has to pay tuition fees  
for each academic year that he/she is enrolled. for 
information about tuition fees check: 
www.hanzeuniversity.eu/iso > Tuition fees.

duration
The programme consists of one 
semester of study (20 weeks).

Course dates
September – january and/or
february – june

APPLICATIon CLoSIng dATeS  
CerTIfICATe/ eXChAnge ProgrAMMeS

-  1 May for the programme starting in September
-  1 november for the programme starting in february
details are provided on:  
www.hanzeuniversity.eu/communicatie&media. 

how to apply for certificate programmes:
exchange students can download an application form 
from www.hanzeuniversity.eu or send an e-mail to  
iso@org.hanze.nl. 
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Study at the School of Communication & Media? 
for an online application; go to www.hanzeuniversity.eu/application

Jan Pronk, former Dutch minister of Development 
Cooperation and special UN envoy Sudan, meets 
Ebenezer Vroom, student of the Saida Foundation.

SAIdIA foundATIon   

The Saidia foundation was set up by students of 
the International Communication study programme 
to promote and facilitate projects with partners in 
developing countries. Through fund-raising and other 
activities, the Saidia foundation's goal is to support 
cooperation projects between the School of Commu-
nication & Media and its third world partners and also 
to support individual talented students to 
participate in these projects. for more information 
visit:  www.saidiafoundation.nl 

 
“Little did I know that one day Saidia would make it 
possible for me to undertake a five month exchange 
study programme in the hanze university groningen 
– a brilliant opportunity which for my whole life was 
absolutely unthinkable. Tell me, who on earth finding 
himself in my shoes will not take advantage of this? 
I devoured knowledge and browsed the internet like 
a hungry lion pounces on its prey.” ebenezer vroom, 
Saidia Scholar, exchange student from Cape Coast 
university



InTernATIonAL CoMMunICATIon
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what are the admissions requirements?
Havo, vwo or mbo (level4). For havo maths is mandatory. 
A comprehensive understanding of English is strongly 
recommended. An intake assessment is part of the admis-
sion procedure. The NUFFIC (Netherlands Organisation for 
International Cooperation in Higher Education) helps us 
to assess foreign degrees and certificates in terms of the 
Dutch system and advises us on their acceptability. 

when can I start my studies?
In September.

what is the admission procedure? 
To enrol, you must complete the application form of  
Hanze University Groningen. You can download the  
application form from our website. Send in the mandatory 
documentation with your completed application form. 
Important: For the application procedure consult:
www.hanzeuniversity.eu > international student office > 
application procedure. 
If you run into problems, send an e-mail to:  
iso@org.hanze.nl 

Closing dates for applications
- Students needing a permit to enter the Netherlands:  

the closing date is 1 June for admission in September.
- Students not needing a permit to enter the Netherlands: 

the closing date is 1 August for admission in September.

grants and scholarships
Generally speaking, foreign students are not eligible to  
obtain a grant through the Dutch system of student grants 
and loans. However, in some cases EU/EEA students 
may be eligible for funding for their studies (in Dutch: 
studiefinanciering) through the IB-Group. Under certain 
conditions you also may apply for a loan or contribution 
towards the payment of your tuition or course fees with 
the IB-Group. The International Student Office can provide 
you with more information. More info available at: 
www.hanzeuniversity.eu

I am older than 21 years old and I don’t have the right
diploma. Can I apply?
Following an intake interview and an intake assessment 
admission may be granted.

Can I follow courses outside my study programme?
Yes you can follow several minors and separate modules 
both at the Hanze University Groningen and other institu-
tions.

how many fellow students will there be?
About 100 first year students from all over the world,  
25 to 30 students per class.

when are the work placements?
In third year you will undertake a five-month work  
placement in another country. In fourth year, as a  
research intern, you will write your thesis.

Is there a mandatory period abroad?
For Dutch students, you will need to spend one year of 
your studies abroad, studying and doing an internship. 
Foreign students may apply for an exemption.

which specializations can I choose?
European Public Affairs, International Business  
Communication.

After graduation, what will be my title?
Bachelor of Communication (International  
Communication).

what is the job market like?
Job prospects are reasonably good.

what are the possibilities in further studies?
The bachelor diploma is internationally recognized  
and will enable you to pursue 1- or 2- year master’s  
programmes around the world. Or if you meet the  
requirements, you can also do a unique master  
programme International Communication.
For further information go to:
www.masterinternationalcommunication.eu

In what kind of positions can I work?
- Communication manager
- Public relations officer
- Event manager
- Cultural mediator
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Holland or the 
Netherlands?
When most people think of Holland, the name 

more commonly used for the Netherlands, the 

first things that usually spring to mind are tulips, 

cheese, wooden shoes, windmills and Van Gogh. 

Also from a business perspective, Holland is quite 

renowned, both in Europe and in the rest of the 

world. Its famous merchant history, think of the 

17th century Golden Age of Discovery, translates 

into many of today’s multi-nationals such as Royal 

Dutch Shell, Philips, Unilever, Heineken and ING 

Bank.  

Groningen

Situated in the north of the Netherlands, 

Groningen is a young - half of the Groningen 

population is under 35! - and vibrant city with 

a picturesque city centre and surrounded 

by beautiful countryside. The city is not only 

historically interesting, it also has impressive 

modern architecture, such as the eye-catching 

Groninger Museum, which attracts a lot of 

international attention. Some major corporations 

such as Gasunie feel at home in Groningen too; 

universities, companies and the public sector 

cooperate closely here. Yet, it is not only a 

country full of windmills and global businesses 

but also a great place to live. Attractive features 

of the country are its historic towns and villages, 

the beautiful and varied landscapes and the 

mild climate. It attracts visitors from all over the 

world, both short and long-term, who find that 

people are friendly and open-minded. They find it 

pleasant and modern, a place where bureaucracy 

is limited, life is comfortable and everything is 

well-organised. It has extremely high standards 

of health care and education. And, to top it all off, 

although Dutch is the main language, English is 

very widely spoken

Groningen: a student city

With 50,000 students (out of 180,000 inhabitants), 

Groningen is justly known as one of the best cities 

for studying in the Netherlands. There are plenty 

of opportunities for students, with over 175 study 

programmes at the two different universities: the 

University of Groningen and the Hanze University 

of Applied Sciences. And while you are there, it is 

also a great city to live and work in. Among other 

things, it has some great shopping and a buzzing 

nightlife.

You’ll feel at home in Groningen 
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Getting around 

Dutch transport is affordable and effective. 

The railway system is simple, fast, extensive 

and reliable, so there is no need to have a car; 

the bicycle is by far the most popular mode of 

transport. In fact, there are said to be as many 

bicycles as people, and twice as many bicycles 

as cars! And, when you would occasionally like to 

travel abroad, there is no problem either. Holland 

is often called “The Gateway to Europe” and 

London, Paris, Prague or Rome are all within a 

few hours’ reach of the award-winning Schiphol 

airport, one of Europe’s major transport hubs.

Hanze University Groningen, 
University of Applied Sciences

Founded in 1798, the Hanze University Groningen 

it is the oldest university of applied sciences in 

the Netherlands. Moreover, with its student body 

of over 25,000 and approximately 2,700 staff 

members, it is the largest university of applied 

sciences in the north of the Netherlands and 

internationally, it is widely respected. It has a 

broad network of international partnerships with 

both businesses and educational institutions. 

Students and lecturers come from over 90 

different countries. 

Zernike Campus

Hanze University Groningen offers its students 

a wide range of modern facilities throughout the 

campus. This includes extensive library facilities at 

the Hanze Media Centre, a wide range of cultural 

and sports facilities and various shops and 

businesses. There are concerts, exhibitions and 

other cultural events at the new stunning Hanze 

Atrium where students can take a break from 

classes and have something to eat. The largest 

students’ sports centre of the Netherlands is 

situated here and students can participate in up to 

70 different sports activities at affordable rates. 

Sports Facilities

If you like sports, you can join the ACLO, which 

is the student sports centre of Hanze University 

Groningen and the University of Groningen. For 

around € 47 per year, students of Hanze University 

Groningen can buy an ACLO card, which is a kind 

of passport to the various sports facilities. The 

sports centre provides excellent sports facilities, 

7 days a week, 340 days a year, from 08:00 to 

23:00. On weekdays the focus is on exercising 

and training under the supervision of professional 

trainers and instructors (over 450 lessons a week); 

on weekends the emphasis is on competitions, 

tournaments and events. For more information 

about the range of sports offered, visit 

www.aclosport.nl 
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Turning Ambition into Success

Hanze University Groningen believes in turning ambition 

into success. You want to study abroad, which means 

you already have considerable ambition. But how do 

you realise your ambitions? Will the Hanze University 

turn your ambitions into success? First of all, Hanze 

University Groningen provides the perfect learning and 

living environment. An environment that stimulates your 

aspirations and guides you along the path to future 

success. Since it was first established in 1798, Hanze 

University Groningen has focused on high-quality, practical 

education that is directly related to the professional 

workplace. Classes are small and programmes incorporate 

personal coaching and development. Secondly, the city of 

Groningen is friendly, vibrant and international in flavour. It 

is a safe, popular student city, providing all the facilities and 

entertainment you could possibly want. Although turning 

your ambitions into success is in your own hands, you can 

be sure that Hanze University Groningen will provide the 

ideal conditions for a successful and rewarding future.
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Regulations & Facilities for 
Students

Do you have a physical disability or chronic illness?

Are you struggling for time, because you’re a

top athlete? Do you need support or additonal

facilities? The Hanze University Groningen is

here to help you find a solution. Please make an

appointment with a student counsellor (preferably)

before starting your studies through the secretary

at the Student Counsellor’s Office: 

+31 (0)50 595 40 28 or by email: 

studentendecanen@org.hanze.nl 
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Fountain in the heart of 
Zernike Campus

De Walk of Fame on 
Zernike Campus 



We score above the national average in 
student satisfaction

Students at Hanze University in Groningen are satisfied 

with their university of applied sciences. The national 

student satisfaction survey 2009 has revealed that our 

students are more satisfied with the quality of their degree 

programme and lecturers than the national average. They 

alsoappreciate the influence they are given in terms of 

making improvements to their degree programme. Students 

are increasingly satisfied to very satisfied. All the more

reason to study at our university of applied sciences! 

Questions?

If you have any questions after reading this brochure please do 
not hesitate to contact us. We strongly advise you to thoroughly 
investigate your options before you make a definitive study 
choice. You can contact one of the people listed in this section. 
If you live in the Netherlands, why not come along to one of 
our School's open days or taster days? You will also find virtually 
everything you need to know about Hanze University Groningen 
on our website: www.hanzeuniversity.eu/communication&media  

International Student Office
The International Student Office (ISO) provides information and 
services for international students at Hanze University Groningen. 
This office will assist you with matters such as MVV's, residence 
permits, scholarships, accommodation, insurance, etc. This office 
also processes your application.
International Student Office
Zernikeplein 11, room A 1.07
9747 AS Groningen, The Netherlands
T +31 (0)50 595 49 48
F +31 (0)50 595 71 15
E iso@org.hanze.nl 
www.hanzeuniversity.eu and click on International Student Office.

Student advisor
Are you interested in the bachelor programme International  
Communication offered by the School of Communication & 
Media and do you still have some questions? Or would you like 
to tag along for a day? Please contact Mrs. Vicky Mulder, MA. 
E-mail: v.h.a.mulder@pl.hanze.nl. 

Exchange coordinator

Are you interested in an exchange/non degree programme? 
Please contact Ryan Schepers, MSc.  
E-mail: m.g.schepers@pl.hanze.nl   
 

Public transportation

The School of Communication & Media is easily accessible by 
public transport. In the mornings, during peak hours, as many 
as 20 buses per hour travel from Groningen Central Station to 
the Zernike Campus:
- line 11 Zuidhorn/Zernike and
- line 15 Zernike/Paddepoel

For more information: www.9292ov.nl

Contact
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The central train station of Groningen which is close 
to the center of the city

The heart of Groningen city: the vibrant south end of the 
Grote Markt

Enjoying the peace and quiet in the 
Noorderplantsoen park



This brochure was compiled with the greatest possible care. However, the information it contains is subject to change; 
consequently no rights can be derived from the contents of this brochure. Enrolment in a course at Hanze University 
Groningen is governed by the rights and obligations as set down in the Studentenstatuut (Student Charter).
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Turning Ambition into Success

hanzeuniversity.eu/communication&media

•	 Honours	programme

•	 Focus	on	Intercultural	competencies

•	 Collaborative	projects	with	universities	around	the	world

•	 Field	trips	within	and	outside	Europe

•	 Study	abroad	and	internship	abroad

•	 Solving	real	problems	for	real	clients	-	together

Unique Selling Points School of Communication & Media

International Student office
T +31 (0) 50 595 49 48

F +31 (0) 50 595 71 15

E iso@org.hanze.nl 

hanze Informatie Centrum
T +31 (0) 50 595 78 90

F +31 (0) 50 595 49 99

E studievoorlichting@org.hanze.nl 

I  www.hanze.nl/hic

visiting address
Zernikeplein 7 (second floor)

Groningen

Center for Student Initiatives
T +31 (0)50 595 20 79

E icm-international@org.hanze.nl 

Postal address
School of Communication & Media

PO Box 70030, 9704 AA Groningen, 

The Netherlands

Location address/visiting address
Zernikeplein 7, 9747 AS Groningen

The Netherlands

T +31 (0)50 595 29 44

hanze.nl/communicatie&media

hanzeuniversity.eu/communication&media  


