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Joint Master International Communication
Six universities across Europe, all specialising in communication and public relations in international professional 
contexts, have joined forces to create the Master in International Communication (MIC), offering students access to 
their collective expertise and international networks.

The MIC is a three semester post-graduate programme which prepares students for international careers as 
communication professionals.

Why is it important to study communication from an international perspective? Effective cross-cultural 
communication is a critical factor of success in public and private sectors across the world. The communication 
practitioner of today must be able to operate in an international environment, with advanced intercultural skills, in 
order to meet the increasing demands of an inter-connected world. 

The consortium of six partner universities is proud to carry the name of Professor Dr. Geert Hofstede. The 
consortium partners include: 
      • Budapest Business School, Hungary 
 • IULM, University of Languages & Communication, Italy 
      • Leeds Metropolitan University, the United Kingdom 
 • New Bulgarian University, Bulgaria 
 • Vilnius University, Lithuania 
 • Hanze University Groningen, University of Applied Sciences, the Netherlands

Professor Dr. Geert Hofstede is a globally respected pioneer and leading international 
scientist in the field of international communication and intercultural management. By 
developing the concept of the dimensions of culture Professor Hofstede gave us words 
to describe how culture defines the world we live in. 

www.geert-hofstede.com
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What’s on your  business card?
Graduates of the MIC are 
competent intercultural 
communication professionals 
able to work in a global context. 

They anticipate change and are 
able to create, offer and manage 
sustainable and innovative 
communication strategies.

Two degrees and a consortium certificate
Students of the MIC will study at two universities within the consortium. Graduates will receive two degree 
certificates from the two respective universities and a consortium certificate stating that the MIC is an international 
joint master programme, developed with the support of the European Union. All degrees are fully accredited 
and taught by highly qualified academics, who are actively involved in research and/or the professional field on a 
consultancy basis. 

Master of Arts in International Communication, awarded by: 
 • Leeds Metropolitan University, the United Kingdom 

Master in International Communication, awarded by:
 • Hanze University Groningen, University of Applied Sciences, the Netherlands
 • IULM, University of Languages & Communication, Italy 
 • New Bulgarian University, Bulgaria 
 • Vilnius University, Lithuania
 
Post Graduate Diploma in Communication of International Organisations, awarded by: 
 • Budapest Business School, Hungary

Head of Corporate Communication

Director of International Media Relations

Marketing Communication Consultant

Public Relations Advisor

Intercultural Trainer

International Communication Facilitator

Director of International Public Affairs
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Tuition fees & partial scholarships 
Partial scholarships are available. Applicants can indicate on the application form if they wish to apply. There are 

strict deadlines for acceptance of a scholarship. For more information about scholarships and the cost of tuition fees 

please check the MIC website. (www.masterinternationalcommunication.eu)  

 
 Educational philosophy 
The programme has a competency-based approach: real clients with real problems needing real solutions that 

students must provide. Academic achievement, alone, is not enough to be successful in this programme. Students 

will have to prove themselves as creative problem solvers able to measure up to professional standards.

Admission
Applicants are admitted to the programme on the basis of the following criteria: 

1. Academic background
A bachelor’s degree in communication, or a related field, from an approved degree-

awarding body, university or college OR an extensive CV and/or portfolio that illustrates 

extensive work experience. 

2. English language proficiency 
Statement of proficiency in English from a recognised authority (e.g. TOEFL, British 

Council, etc.): TOEFL (Test of English as a Foreign Language) with a minimum score 

of 575 (computer score 232, internet score 90). British Council/IELTS with a minimum 

score of 6.5, with no scores below 5.0. 

3. Supporting information
Letters of reference are part of the selection procedure. 

Application deadlines vary for EU and non-EU-students. Please check the MIC website 

for applicable deadlines. (www.masterinternationalcommunication.eu) 
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Three semesters – two universities
The MIC programme is a full-time study over three semesters (90 credits). Semester 
one is undertaken at one of the six partner universities, and the second semester at a 
second partner university. During the third semester, students write a thesis under the 
supervision of the two respective universities.

Semester 1            Core curriculum                 30 credits  University 1

Semester 2            3 Specialisations                 30 credits  University 2

Semester 3            Master’s thesis                 30 credits  Universities 1 & 2

              Total                  90 credits 
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Semester 1 – Core curriculum
During the first semester students are challenged 
to engage with the full breadth of the profession. 
What are the roles and responsibilities of the 
communication professional from a strategic 
perspective? Which main functional areas exist 
within the profession? How does culture influence 
communication? What is the relationship between 
the organisation and its international and 
intercultural environment? Which personal and 
professional competencies are needed to become a 
successful professional?

Semester 2 – Three specialisations
During the second semester students take the 
specialisations from one of the partner schools. 
Specialisations run parallel to the current trends 
in the professional field and focus on the most 
recent developments. They provide students with 
the opportunity to develop deeper knowledge and 
skills within specific fields of communication. While 
undertaking the three specialisations, students will 
research and analyse a complex communication 
problem for a client and offer solutions based on key 
findings.

Semester 3 – Master’s thesis
The graduation assignment consists of a master’s 
thesis. Students must demonstrate mastery of those 
competencies required to obtain their master’s title. 

Students work in a professional role and work to 
analyse and solve a problem for a client or the 
professional field. They may work in-house or as 
external consultants or researchers. The result is 
based on applied research, using an appropriate 
methodology. Each problem requires a solution from 
an international or intercultural perspective. On 
completion of the thesis, students will receive two 
degree certificates, one from each of their supervising 
universities, and a certificate from the Geert Hofstede 
Consortium. 

Personal development 
planning 
The MIC programme provides every student with a 
personal mentor to guide them during their studies. 
Students are challenged to develop in key areas and 
helped to map out an ambitious future. Through reflective 
practice, students will develop their personal, academic 
and professional skills enabling them to achieve their 
potential as students, as professionals and as life-long 
learners.

Laura Minucci
Master International Communication, student
 
“I’ve chosen to study in the MIC because I would like 
to integrate my business skills with communication 
skills and work in an international context. This is a 
great cross-cultural experience.”

The programme
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New Bulgarian University, Bulgaria 
Effective communication through special events
Special events give an organisation the opportunity to connect with its audience on a unique level. Students will examine the 
complete cycle of the event, and focus on how to execute an event in an international setting.  

Psychology of mass communication 
Which theoretical models can explain the communication processes of mass media? Which strategies can be used to influence 
different segments of the international audience? Students will review theoretical concepts of mass communication and their 
practical application. 

Exploring communication in new media 
How different is traditional media from new media? How can interactivity, functionality and usability be used to enhance the 
effectiveness of new media? Students will look at how new media has changed the way organisations communicate, and examine 
how to exploit its full potential.  

Leeds Metropolitan University, the United Kingdom
Corporate and specialist public relations
In a globalised world, corporate and specialist PR must be adaptable to achieve the desired result across multiple borders. 
Students will develop a critical understanding of the nature, value and techniques of effective strategic corporate relations in a 
multicultural environment. 

Communication audits
A thorough and effective communication audit ensures an organisation is using the best possible communication channels 
available. While gaining invaluable insight into the process, students will be challenged to offer creative proposals for improving 
communication processes and to critically evaluate the recommendations for the client.

Public relations and new media
New media is rapidly re-shaping the communication industry. The aim of this specialisation is to develop a deeper 
understanding of new media, in theory and practice, and to critically analyse the implications for corporate communications. 

IULM, University of Languages & Communication, Italy
Development and communication
What does it take to become a communication professional in the field of development cooperation? Students will develop a 
critical understanding of communication theory and the practical application of media in development contexts for international 
organisations and/or NGOs working together with developing nations.

Public affairs and advocacy
Explore the art and craft of the lobbying profession. Students will be immersed in the strategies, tactics, methods, techniques, 
regulations, and ethics of those who advocate public policy options to public officials.

Social responsibility and communication 
Social responsibility is one of the major focus areas of today. What is the role of the communication professional in relation to 
social responsibility? How can an organisation implement a socially responsible philosophy with the support of its stakeholders? 

Specialisations
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Vilnius University, Lithuania
International crisis communciation
An organisation must prepare for the unexpected. The way in which an organisation responds to the unforeseen can save or even 
damage its reputation. Students will focus on how to plan for a crisis and develop the skills needed to handle a crisis effectively.

Innovative methods in corporate communication
Effective corporate communication will build credibility and influence. Students will be exposed to the realities of a solid 
corporate communication plan and look at the innovative methods which can be used to improve and maintain an organisation’s 
reputation in an international setting.

Media and sustainable development 
How can the use of various media channels support sustainable development? Why is it important to maintain an open dialogue 
between user and receiver? Students will critically evaluate media expression and the challenges and opportunities of using 
multimedia within the context of sustainable development. 

Budapest Business School, Hungary
NGO and civil organisations communication 
After the collapse of bipolarity and the expansion of EU members, NGOs and civil organisations have been gaining new 
opportunities and significance. Students will look at how they shape public opinion and influence the decision-making processes. 

Multicultural context communication
What is the impact of globalisation and multiculturalism in several contexts, including: politics, society, culture, economy 
and life-style? Students must examine the effects of living, working and operating in a multicultural context on individuals, 
communities, and organisations. 

Sociology of global media 
How does the media influence society, the economy and business? How do media professionals live up to the expectations of 
the public and of the profession? Students review how the media wields ‘power’ over the public, assessing the direct impact on 
culture and public opinion.

Hanze University Groningen, the Netherlands
Designing strategic development communication
How can strategic communication be used to improve participation in UN and/or World Bank projects in the developing 
world? What are the major trends in development projects? Students will gain the necessary know how needed to be effective in 
development communication, and look at the facilitation of negotiations to build consensus. 

International marketing communication
In an inter-connected world, organisations have a global reach. How can marketing communication campaigns be tailored to 
reach audiences across the world? Students will work on an international marketing communication project for a client. 

International public affairs
The effective management of public affairs shapes public policy, public perception and public acceptance. How can 
communication strategies be used to exert influence and gain an advantage? Students must incorporate communication strategies 
in devising a realistic international campaign for an organisation. 

Please note, specialisations are subject to change.
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New Bulgarian University, Bulgaria 
Established in 1991, New Bulgarian University (NBU) is a student-oriented, autonomous 
institution for educating socially concerned individuals, with an entrepreneurial spirit, 
responsible for their own development. NBU has a strong research tradition and regularly 
hosts academic conventions. Offering bachelor, master and PhD programmes in a wide area 
of expertise, NBU has successfully established its position in the international academic 
community. NBU is situated in Bulgaria’s capital, the culturally vibrant city of Sofia.

www.nbu.bg

Leeds Metropolitan University, the United Kingdom
With a rich history dating back to 1824, Leeds Metropolitan University is one of the largest 
universities in the United Kingdom with over 52,000 students and 3500 staff. Leeds Met is 
involved in many international partnerships across Europe and in the rest of the world. The 
university has one of the leading PR departments in the UK and offers bachelor, master and 
PhD programmes in public relations and communication. Leeds Met is situated in Leeds, which 
was voted best student city in England 

www.lmu.ac.uk

IULM, University of Languages & Communication, Italy
IULM University was founded in 1968 and throughout the years it developed two main 
educational pathways, including: foreign languages and communication. The mission of 
IULM University is to produce language and communication experts. To accomplish its 
mission the university ensures that its students not only receive the technical skills required 
but also the cultural background. The Faculty of Communication, Public Relations and 
Advertising offers bachelor and master degrees and research doctorates and is specialised in 
communication of international organisations. IULM University is situated in Milan, one of 
the world’s fashion capitals.

www.iulm.it

The consortium partners
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Budapest Business School, Hungary 
The Budapest Business School (BBS) was established on 1 January 2000, as a result of a far-
reaching restructuring of the system of Hungarian higher education. With nearly 20,000 
students, the BBS is now one of the largest higher educational institutes in Hungary. 
The main goal of the school is to train students for business careers in which practical 
skills – based on theoretical knowledge – are needed. The BBS offers bachelor and master 
degrees and post graduate diplomas in a wide selection of areas, including business studies, 
economics, domestic and international commerce, tourism, international communication 
and marketing.

www.bgf.hu

Vilnius University, Lithuania
Founded in 1579, Vilnius University is one of the oldest and most famous higher 
educational institutions in Eastern and Central Europe. A classical university which 
educates globally-minded specialists, the university is the largest university in Lithuania 
with a student body of over 24,000 students and an academic staff of over 1257. Vilnius 
University has 10 global research centres and 12 faculties which offer the full array of 
bachelor, master and PhD programmes. It is situated in the stunning city of Vilnius, which 
was placed on UNESCO’s World Heritage List in 1994.

www.vu.lt

Hanze University Groningen, the Netherlands
As a university of applied sciences, Hanze University Groningen maintains close relations 
with business, industry and non-profit institutions, and offers full-time and part-time 
bachelor and master degrees for professionals. With roots leading all the way back to 
1798, the university has built a solid reputation for excellence. The Hanze University 
Groningen is actively involved in the internationalisation of curricula, exchange of 
students and staff with more than 200 partner universities, in European programmes 
and projects and in development cooperation projects. Groningen has been voted the 
best student city in the Netherlands, the safest city in the Netherlands, the best city for 
cyclists and the best downtown in the Netherlands!

www.hanzeuniversity.eu

The cost of living varies in each country. Please check the MIC website for more information. (www.masterinternationalcommunication.eu) 11



This project has been funded with support from the European Commission. This 
publication reflects the views only of the author, and the Commission cannot be held 
responsible for any use which may be made of the information contained therein.

Interested?

www.masterinternationalcommunication.eu


