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Lithuania is the largest and southernmost country of the Baltic 
States, a fully-fledged member of the European Union and 
NATO. Lithuania’s economic growth keeps momentum. In 2013 
Lithuania was one of the fastest growing economies in the 
European Union. Investors found and have been benefiting from 
a unique combination of what is regarded as Northern quality 
and character – reliable, stable, orderly,  clean, natural and calm, 
and Eastern - new, vigorous, arising and yet non-discovered. The 
European Union has recognized Lithuania as the prime transport 
centre in the region linking Europe with the East.

Sources: EU Observer, The New York Times.

ABOUT LITHUANIA  

ISM University of Management and Economics was established in 1999 as the 
first privately owned institution of management education in Lithuania. The 
main founders of ISM are BI Norwegian Business School, one of the largest 
business schools in Europe, and Innovation Norway. 

Msc facts 2013

STUDENT POPULATION: 171

AVERAGE AGE: 25

INTERNATIONAL STUDENTS*: 21%

NUMBER OF NATIONALITIES

REPRESENTED*: 18

GRADUATE EMPLOYMENT**: 97%

All levels of studies: 
Bachelor, Master and 
Doctoral studies, 
Executive education.

Emphasis on case-based, 
project-based learning 
allowing integration of 
knowledge and skills.

Distinguished local and 
visiting professors from 
around the world.

Over 2000 students. 

Exchange and double 
degree programmes at 
over 100 universities in 
more than 46 countries 
worldwide.

State-of-the-art learning 
and teaching facilities.

Campuses in Vilnius and 
Kaunas.

ISM - ABOUT US 

*Exchange students included.
** according to IsM alumni survey.

The Innovation and Technology Management programme offers an unprecedented level of 
personalisation and tackles the most important issues in today’s world. It is designed and delivered 
in cooperation with Illinois Institute of Technology (IIT, Chicago, USA). ISM offers the core of the 
programme, which is enough to gain a Master of Innovation Management degree. And IIT offers 
an option** to gain an additional degree in Industrial Technology & Management or Information 
Technology & Management. This programme is aimed at working professionals who do not have a 
degree in management but who would like to pursue the prospects of a career as a manager. We 
offer you a career transition from a specialist to a manager or wide horizontal expansion of your 
career in the field of innovations and optionally in industrial technology or information technology.
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One of the TOP 200 business schools 
in EDUNIVERSAL global ranking since 
2007. The ISM ranking is the highest 
in Lithuania and one of the highest in 
Eastern and Central Europe.

International Marketing and 
Management programme ranked as 
the best marketing programme in the 
Eastern Europe in EDUNIVERSAL Best 
Masters ranking.

Financial Economics programme ranked 
as the best financial programme in 
the Baltic region in EDUNIVERSAL Best 
Masters ranking.

International Quality Accreditation by 
CEEMAN since 2006. 

The only university in Lithuania and one 
of the few universities in Eastern and 
Central Europe  to be awarded with a 
European Credit Transfer Label (ECTS 
label) for the third time.

INNOVATION AND 
TECHNOLOGY MANAGEMENT

NEW!

Double degree with

VILNIUS

aWarDs aND rEcogNItIoN



corE focus of thE 
PrograMME at IsM:
INNoVatIoN aND tEchNologY
MaNagEMENt* 
Innovation is one of the most important 
engines of today’s economy, and very often 
it comes from understanding the entire 
domain and applying a new approach. First 
of all the programme equips you with solid 
organisational management skills that create 
a basic understanding of the deeper discipline 
of innovation management and at the same 
time provide a powerful network to share 
insights from many different points of view. 
The programme later focuses on innovation 
management throughout all its stages 
and furnishes the tools and understanding 
essential to assure that innovation can be 
used to increase the competitiveness of any 
organisation. The programme also includes a 
strengthened attitude to technology as one 
of the main sources and drivers of innovation, 
but at the same time, it is not limited by the 
perception that innovation comes only from 
invention or introduction of technology.

The core (ISM)

1.5 year

Fridays, 12.30 – 20.00, Saturdays 10.00 – 17.30

English

90 ECTS

60 ECTS

30 ECTS      

Master of Innovation Management (ISM)

1 year

Online

English

36 - 42 ECTS (6-7 courses)

36 - 42 ECTS (6-7 courses)

Not required     

Master of Industrial Technology & Management (IIT),
Master of Information Technology & Management (IIT)

DURATION: 

MODE OF STUDY: 

STUDY LANGUAGE:

TOTAL CREDITS:

COURSES CREDITS:

THESIS CREDITS: 

DIPLOMA:

DURATION: 

MODE OF STUDY: 

STUDY LANGUAGE:

TOTAL CREDITS:

COURSES CREDITS:

THESIS CREDITS: 

DIPLOMA:

An option ( Illinois Institute of Technology, IIT )

We are very proud to offer this unique programme. It will enable you to make a shift in your career in the direction 
you like the most: vertically by getting a sound managerial foundation or horizontally by acquiring competence in 
innovation or optionally in industrial technology or information technology. Its innovative design — truly personalised 
and highly flexible, very international from its very beginning, addressing the most important issues in businesses, and 
oriented to the entire region — was an inspiration backed by leading companies and the associations they belong to, 
international partners, and prospective students. Because the programme is delivered by top quality institutions that 
are located in different countries and that have a high amount of expertise in their core areas, it encapsulates the best 
possible skills, multinational experience, academic rigour, and prestigious credibility. Will you dare to take this challenge?

VILIUS KONTRIMAS
PhD, creator of the Innovation and Technology Management Programme

INNOVATION AND TECHNOLOGY MANAGEMENT INNOVATION AND TECHNOLOGY MANAGEMENT

PrograMME DEtaIls

MANDATORY MANDATORY

The core

1. Industrial
Technology & Management

2. Information 
Technology & Management

I semester III semesterII semester IV semester Last semester

Master’s thesis

OPTIONAL

coursEs

MaNagEMENt coursEs

Business and Marketing Strategy

Business Finance

Management of Human Behavior                      
in Organizations

Portfolio, Programme and Project
Management

Innovation Management programme caught my attention, since it was a completely new 
Master‘s degree with a unique, future oriented approach. What I enjoy the most is the diversity 
of our group that stimulates engaging class discussions and knowledge sharing between 
ourselves. Even though, it is frequently challenging, I enjoy working in a team with people who 
have different backgrounds and perspectives towards one situation. Apart from the personal 
development, this programme also brought me new career opportunities – I have decided to 
direct myself to IT industry and I am currently working for a global leader of next-generation 
information technology services and solutions.

AURELIjA KAMINSKYTė 
1st year student, Lithuania 

I am completely satisfied with the decision to study Innovation Management programme 
since the knowledge obtained during courses has even helped me to find a place in a 
company that produces innovative products and services. As a result, I am capable to apply 
theory directly in practice.

UgNė gABRIELAITYTė
1st year student, Lithuania

More information:
www.ism.lt/ms/intem 

*The programme is being prepared 
for accreditation, minor changes 
may occur.

**An option carries additional 
admission requirements and 
requires additional payment.

Illinois Institute of Technology (IIT, Chicago, USA) is a technological, 
Ph.D. granting research university, with world-renowned programs 
in applied technology, engineering, architecture, humanities, 
psychology, business, law, and design. Founded in 1890, IIT, USA, 
Chicago is a private university with more than 7,700 students, from 
100 countries and all 50 states. IIT is ranked between the best USA 
universities. It is placed 39th in the best buy rating, which is based 
on academic quality and price ratio.

about 
IllINoIs INstItutE 
of tEchNologY

Innovation and Technology 
Management

INNoVatIoN aND tEchNologY 
coursEs

Innovation Management

Technology Transfer and Intelectual 
Property

gENEral coursEs

Research Methodology

1 elective course in Innovation
1 elective course in Technology
1 elective course in Innovation 
or Technology or Markets and 
Tools in Managing Innovation and 
Technology

54

PrograMME oPtIoN 1 at IIt: 
focus oN INDustrIal 
tEchNologY
Industrial technology is one of the main 
sources of today’s economic growth and is a 
daily life changer. It makes all the production 
faster, simpler and more efficient and creates 
incredible opportunities for creative, talented 
and motivated professionals.

PrograMME oPtIoN 2 at IIt: 
focus oN INforMatIoN tEchNologY 
Information technology is one of the key drivers of change in today’s economy 
and if properly managed, generates added value. This option will offer 11 IT 
specialisations.

ISM Partner (IIT) ISM

Double degree with Double degree with



INTERNATIONAL MARKETING
AND MANAGEMENT

According to Peter Drucker, “Because the purpose of a firm is to create a customer, the firm has only two 
basic functions: marketing and innovations”. According to this, marketing is the function most occupied 
with the firm’s revenue. In short, the objective of marketing is to create value, communicate value, and 
collect value from the firm’s customers. Marketing is the organisation’s most important source of knowledge 
about markets, while also being the face of the organisation that most customers and other stakeholders 
see. The purpose of the programme is to educate market-oriented leaders who through their cutting-edge 
research-based training will work for the best companies.

INTERNATIONAL MARKETING AND MANAGEMENT

Through the Master of International Marketing and 
Management programme students will be able to:

Apply, develop and implement the contemporary theories in the 
areas of international marketing and management.

Analyse and assess internal and external international business 
environment and derive managerial decisions.

Analyse and critically evaluate various real-life business examples, 
situations and experiences in multiple international management 
functions.

Use advanced qualitative techniques and quantitative data 
analysis methods.

PrograMME DEtaIls

PrograMME focus

The overall goal of the programme is 
to provide students with knowledge, 
skills, values and attitudes related to 
international marketing management. 
The programme’s specific focus is 
on a comprehensive examination of 
all major components of marketing 
management strategies and their 
integration. The programme is structured 
on three main pillars: marketing, the 
financial implications of investments in 
marketing, and research. The overall 
marketing management approach in 
the programme is very analytical and 
stresses the marketing skills required 
to influence the level, timing and 
composition of demand for a product, 
service, organisation, place, person, 
idea, or some form of information. 
The degree is tailored to the needs of 
managers operating in highly turbulent 
international and local environments. 

2 year

Full-time, lectures from 5:45 pm to 9:00 pm

English

120 ECTS

90 ECTS

30 ECTS      

Master of Science in International Marketing

DURATION: 

MODE OF STUDY: 

STUDY LANGUAGE:

TOTAL CREDITS:

COURSES CREDITS:

THESIS CREDITS: 

DIPLOMA:

coursEs

Year 1

Advanced Topics in International 
Management

Brand Management

Advanced Corporate Finance

International Consumer Behavior

Research Methodology

Corporate Social Responsibility 

Multivariate Statistics

Service Marketing

Marketing Finance

Marketing Research and 
Multivariate Analysis

Year 2

Strategic Marketing

New Product Development   
and Service Innovation

Theories and Methods of 
Marketing Communication

Foreign Operations Methods

Sales Negotiations and Sales 
Force Management

Master Thesis

The International Marketing Management programme provides an exciting value-added educational experience. 
Students benefit from a solid marketing management core that allows them to learn and apply modern marketing 
techniques such as viral marketing, one-to-one marketing, etnography, the lead-user method, and green marketing. 
Different interactive study methods such as discussions, cases, projects and simulations equip students with a modern 
approach to studies and teach them to communicate effectively. All classes in the programme are taught in English and 
the majority of the professors come from abroad. 

LINETA RAMONIENė 
PhD, Director of International Marketing and Management Programme
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the best 
Marketing programme
in the Eastern Europe.

Eduniversal 
best Masters ranking,

2013 - 2014

VILNIUS, KAUNAS



DATA PARULAVA
IMM alumnus class 2010,      
Commercial Officer,  
British Embassy Tbilisi  

Education and experience received at 
ISM and during living in Lithuania played 
siginificant role in my future career. While I 
was deepening my theoretical knowledge in 
international marketing and management, I 
was working for Georgian Embassy in Vilnius. 
This in future lead me to start work for the 
British Embassy Tbilisi, use my international 
marketing knowledge to promote the UK 
market in georgia, lobby British companies 
and develop business relations between those 
two countries. Classes and lecturers at ISM 
were well organised and always pleasant to 
attend and participate in discussions. I am 
most grateful to ISM for good friends that I 
obtained during my studies there.

 

Master’s students can spend an exchange semester in one of 20 
partner universities in 13 countires across Europe and Asia.

EXchaNgE PrograMMEs DOUBLE DEGREE OPTIONS

The double degree is exclusively awarded 
to students who spend the second year of 
their two-year programme at the chosen 
double degree partner university:

BI Norwegian Business School,
Norway, www.bi.edu

TiasNimbas Business School,
the Netherlands,
www.tiasnimbas.edu

INSEEC Paris,
France, www.inseec.com

Kedge Business School,
France, www.kedgebs.com/en

INTERNATIONAL MARKETING AND MANAGEMENT

aluMNI carEEr

Examples of graduate
 employment positions and 

companies

HAURATON Lithuania 

Swedbank

Nordea bank

Barclays Technology Center Lithuania

Alna Intelligence

Director 

Project Manager

HR Partner

Lead Delivery Manager

Microsoft Product Manager

MSC programme in International 
Marketing and Management is an 
excellent starting point for developing 
a strong global career of modern 
international management. The focus is 
given on career development in general 
marketing management, marketing 
research, marketing communications 
and sales management.

Western Union

26%

27%

39% 8%

Deputy Minister

Credit specialist

Ministry of Transport and Communications 
of the Republic of Lithuania
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RūTA VYžINTAITė 
1st year student, Lithuania

My choice to start International Marketing and Management studies at ISM was based on my strong desire to pursue 
opportunities and develop myself as a marketing professional. I am highly motivated to gain knowledge in international 
business aspects and critically evaluate experiences in multiple international management functions. This programme 
enables me to improve my analytical skills at assessing the internal and external international business environment 

and identify and search for solutions to complex issues across all areas in international business by employing innovative decision-making 
tools. Since these studies directly relate to my current job position, I believe choosing to study this subject sets me on the correct and firm 
career path in international marketing and management.

Entrepreneurs

Top management

Middle management

Managers and specialists

FINANCIAL ECONOMICS

The Master of Science in Financial Economics programme offers the perfect mix of 
courses in finance, economics and state-of-the-art quantitative research tools that 
provide essential knowledge, competences and skills for tomorrow’s leaders in a 
rapidly changing, dynamic and highly competitive global financial world. 

the best 
financial programme
in the baltic region.

Eduniversal 
best Masters ranking,

2013 - 2014

VILNIUS



PrograMME DEtaIls

2 year

Full-time, lectures from 5:45 pm to 9:00 pm

English

120 ECTS

90 ECTS

30 ECTS      

Master of Science in Economics

DURATION: 

MODE OF STUDY: 

STUDY LANGUAGE:

TOTAL CREDITS:

COURSE CREDITS:

THESIS CREDITS: 

DIPLOMA:

PrograMME focus
The distinctive feature of the Master in Financial Economics programme lies in 
its holistic approach, which incorporates subjects on investment management, 
corporate finance, economics and advanced quantitative research methods. The 
programme aims to broaden students’ understanding of scientific contributions 
in the field of financial economics, strengthen their analytic and critical thinking 
skills, and equip them with quantitative finance techniques and complex financial 
decision-making tools in a rapidly changing macroeconomic environment. Our 
graduates have solid training in modern financial and economic theory with an 
ability to apply theoretical concepts and models in practical situations.

coursEs

FINANCE COURSES

Asset Pricing 

Financial Derivatives

Portfolio Management

Behavioural Finance

CORPORATE FINANCE COURSES

International Finance

Risk Management

Financial Intermediation

Advanced Corporate Finance

ECONOMICS COURSES

Microeconomic Analysis

Advanced Macroeconomics

Monetary Policy

RESEARCH METHODOLOgY & 
OTHER COURSES

Research Methodology

Applied Business Ethics

Mathematical Finance

Financial Econometrics

žYgIMANTAS 
MAURICAS
Creator of Financial 
Economics 
Programme

The programme provides a good balance 
between theory and practice with a number 
of courses led by the leading experts in their 
fields. In addition, the programme has a 
balanced mix of local and foreign lecturers 
that provides a valuable and much sought-
after international flavour, but at the same 
time keeps the curriculum relevant for the 
regional market. 

We also maintain the right balance between 
students and lecturers by encouraging close 
interaction, cooperation and mutual respect. 
In particular, student feedback plays an 
essential role in shaping the MSc in Financial 
Economics programme, which not only helps 
to improve teaching quality, but also makes 
the programme more adaptive to ever-
changing educational demands. In addition, 
it helps to create a highly competitive and 
dynamic learning environment that constantly 
stimulates interest in finance and economics 
and encourages the seeking of creative 
solutions for real-life financial problems. 

Through the Master of Financial 
Economics programme students will 
be able to:

Analyse and assess both the micro- 
and macroeconomic environment of 
international corporations, financial 
institutions and capital markets.

Understand and apply quantitative 
finance techniques and advanced financial 
decision-making tools in portfolio 
management, risk management and 
capital budgeting. 

Analyse and critically evaluate the role 
and functioning of international financial 
markets and institutions and be familiar 
with the universe of financial instruments.

Evaluate, choose, and systemically apply 
advanced mathematical statistics methods 
and advanced econometric models and 
techniques in solving complex problems of 
corporate finance.

INTENATIONAL MARKATING AND MANAGEMENTFINANCIAL ECONOMICS FINANCIAL ECONOMICS

 

British Embassy 

AB SEB bankas

Bank of Lithuania

Nordea 

Swedbank

Nokia Siemens Networks

Western Union

Commercial Officer          
(Attaché)

Savings and Investment 
Development Manager

Chief Economist

Business Analyst

Head of the Department

Business Analyst

Workforce Manager

The MSc programme in Financial Economics provides a 
balanced mix of the theoretical knowledge and practical 
skills required for a successful career as a financial analyst, 
economist, financial manager, investment adviser or 
consultant in a broad range of private and public institutions 
in the national and international arenas.

Entrepreneurs

Top management

Middle management

Managers and specialists

aluMNI carEEr

VAIDOTAS TAMULėNAS
FE alumnus class 2012, Principal Economist, 
Macroprudential Policy Division, Financial 
Stability Department, the Bank of Lithuania

The master‘s studies at ISM can be compared 
to two years of apprenticeship in a tool shop, 
where everyone is assisted in developing their 

own toolbox enabling them to assess the information at hand and 
to take the necessary decisions. 
I use the acquired skills in my daily work to monitor the development 
of the Lithuanian and international financial systems. In addition, I 
am glad to have the opportunity to share my experience by teaching 
Bachelor students at ISM.

DOUBLE DEGREE OPTIONS BI Norwegian Business School, 
Norway, www.bi.edu

HEC Management School - 
University of Liege, Belgium,   
www.hec.ulg.ac.be

The double degree is exclusively awarded to students who 
spend one year of their two-year programme at the double 
degree partner university:

EXchaNgE PrograMMEs 
Master’s students can spend an exchange semester in one of 14 
partner universities in 11 countries across Europe.

39%

27%

26%

8%
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ALI BAGHIROV
2nd year student, Azerbaijan  

The Master of Science programme in Financial Economics offers students a thorough knowledge not only of 
economics but also of financial analysis. One of the main goals of the programme is to provide students with 
the main theoretical skills required for a successful career in this field. The study system, general atmosphere, 
and high qualified staff and lecturers really motivate students. Most of the students from my country and 
even others who are currently studying in Lithuania advised me to choose ISM because of the high quality 
of education it provides. So as my Bachelor degree was associated with finance I chose this programme and 
I am enjoying every minute of my lectures and the time I spend with my fellow students.



ADMISSION 

rEQuIrEMENts for aPPlIcaNts 

Completed undergraduate programme (Bachelor’s degree or equivalent).

English language skills at Upper Intermediate level of higher. 

Commitment and motivation to benefit from and contribute to the 
programme. 

DocuMENts for aPPlIcatIoN
Applicants must submit an online application https://enroll.ism.lt  

Undergraduate degree diploma and diploma supplement.

Applicants who have earned their degree abroad must submit a confirmation 
by the Lithuanian Centre for Quality Assessment in Higher Education (SKVC) 
confirming that their undergraduate degree is comparable to an approved 
Lithuanian undergraduate degree.

Proved English language skills, which should meet the requirements of Upper 
Intermediate level of higher. Valid results of TOEFL (at least 65 IBT), IELTS (at 
least 6) tests. If none of these tests has been taken, a test will be organised 
at ISM.

Curriculum vitae (in English).

An essay (in English).

A copy of passport pages containing photo and information about identity.

Documents confirming academic activities (if applicable).

Proof of adequate financial resources to cover the tuition fee and the living 
costs in Lithuania (international applicants only).

To pay application fee LTL 345 (100 EUR).

 

tuItIoN fEEs         
International Marketing and Management and Financial Economics 
programmes - LTL 7,855 per semester (2,275 EUR). 

Innovation and Technology Management programme - LTL 10,473 per 
semester (3,033 EUR).

scholarshIPs 
International applicants are eligible for the scholarships to cover part or all 
tuition fee. 

the best applicants of the programme are eligible for IsM scholarship.

graduates from IsM bachelor studies are eligible for 30% discount to cover 
part of the tuition fee to continue their studies at IsM.

aDDItIoNal aDMIssIoN
Citizens of EU, EEA countries

Application‘s submission:

July 21 – July 28, 2014.

housINg
ISM offers student housing or 
assists in finding flats to rent. 
More information is available at:         
www.ism.lt/accommodation

MaIN aDMIssIoN
Citizens of EU, EEA, CIS countries 
Application‘s submission:

April 7 – July 7, 2014.

Other international applicants 
Application‘s submission:

April 7 – June 18, 2014.

JoIN IsM oN:

PartNErs:

Information provided in this brochure may be 
subject to change. This brochure does not form part 
or any contract between any person or company 
and ISM University of Management and Economics.

Vilnius: Arklių str 18, +370 5 212 3953

Kaunas: E. Ožeškienės str 18, +370 37 302 400


